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A Market Study Like No Other

Since 2004, the WorldWatchReport (WWR)
provides the luxury watch industry with exclusive
analysis regarding brands, models and clientele’s
preferences.

The WWR is based on hundreds of millions of
user intentions entered into search engines. EX:

GO S[L rolex daytona

yut 1,420,000 results {0.18 seconds) xclusive analysis for your strategic marketing

Exclusive SIHH & BASELWORLD 2011

Baléb §IE EREHIES

Once collected, search data are analyzed and @m“ﬁ%?ﬂ
translated into intentions (ex: brands, models,
distribution, replicas, etc.) with the help of IC-
Agency exclusive technology. See slide 20 for in-
depth explanation of the methodology.

europa star

ww.worldwatchreport.com
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WorldWatchReport 2011 in a Nutshell

25 luxury watch brands sorted in 4 categories:

Haute Horlogerie

Audemars Piguet, Blancpain, Breguet, Franck Muller, Girard-Perregaux, IWC, Jaeger-LeCoultre, Patek Philippe,
Vacheron Constantin, Zenith

Women’s / Jewelry
Bulgari, Cartier, Chopard, Piaget

Prestige
Breitling, Hublot, Omega, Rolex, TAG Heuer

High Range

Baume & Mercier, Ebel, Longines, Montblanc, Raymond Weil, Rado

Focused on the top 10 luxury watch industry markets:

BRIC markets
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Key highlights

Here are this year key highlights:

= Nearly 1 out of 3 searches for luxury watch brands is now performed in the BRIC
markets, with China becoming the second biggest market for luxury watchmaking
brands behind the USA (see slide 5).

=» Longines dethrones Omega as the most popular brand in China, pushing Rolex
backwards to the fifth position (see slide 6).

= Rolex confirms its status of leading brand in the US, a market where the
popularity of Breitling is booming (see slide 7).

=» The top 3 most searched brand ambassadors are as global as the industry:
Tiger Woods (TAG Heuer), Aishwarya Rai (Longines) and Jet Li (Hublot) lead the
way (see slide 8)

=» 2010 marked the year of Facebook, with more than 1,5 million watch aficionados
now connected to luxury watch brands on Facebook (+450% year-to-year increase)
(see slide 9)

© IC-Agency, 2011. All rights reserved



C@: IC-Agency

Your 6th sense online Exclusive analysis for your strategic marketing

Dominance of the BRIC markets

Geographic Search Origin

January to December 2010 © 1C-Agency 2011
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* Nearly 1 out of 3 searches for luxury watch brands is performed in the BRIC markets
(29%).

* China is now the 2nd biggest market for luxury watchmaking brands (20%) behind the
USA which still represents 32% of the global demand.

© IC-Agency, 2011. All rights reserved
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Focus on the US, largest luxury watchmaking market

Brand Market Share in the U.S.A. Year-to-Year Evolution of Brand Market Share in the U.S.A.
January to December 2010 Percentage points - 2011 compared to 2010 © IC-Agency 2011
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Detailed results for the 25 brands available in the FULL Report

* Rolex leadership in the US is confirmed with a notable increase of 5 percentage points
compared to last year.

* Breitling becomes the 4th most popular brand in the U.S., with an increase of 8 percentage
points compared to last year — the highest increase in this market.

» Highest models increase: Breitling’s Bentley (+23), Rolex’s Daytona (+8) and Submariner (+6).

© IC-Agency, 2011. All rights reserved
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Focus on China, second largest luxury watchmaking market

Brand Market Share in China (Top 5) Year-to-Year Evolution of Brand Market Share in China

January to December 2010 Percentage points - 2011 compared to 2010 © IC-Agency 2011
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Detailed results for the 25 brands available in the FULL Report

» Swatch Group brands Longines and Rado hold the 1st and 3rd positions — while standing at
the 6th and 7th rankings last year - placing Omega and Rolex at the 2nd and 5th rank
respectively.

 Cartier maintained its 4th rank over the past two years, and now gathers 10% of local searches
(vs. only 6.6% in 2009).

» Highest model increases: Rolex’s Submariner (+11), Cartier’s Tank (+5), Omega’s
Speedmaster (+4).

© IC-Agency, 2011. All rights reserved
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Top brand ambassadors are as global as the industry

Top 20 Most Popular Brand Ambassadors Worldwide

2011 2010 2009 EVOL. BRAND ACTIVITY AMBASSADOR PERCENT.
1 2 = TAG Heuer Golf Tiger Woods 16.2%
2 6 = Longines Cinema/TV Aishwarya Hai 9.0%

- NEW Hublot Cinema/TV Jet Li 6.7%
10 TAG Heuer Cinema/TV Leonardo DiCaprio 4.9%
86 Longines Modeling Chi Ling Lin 4.5%
- Longines Cinema/TV Kate Winslet 3.7%
- Omega Cinema/TV George Clooney 3.5%
b Omega Cinema/TV Nicole Kidman 33%
37 Audemars Piguet Cricket Sachin Tendulkar 3.3%
12 Breitling Cinema/TV John Travolta 3.0%
9 Rolex Tennis Roger Federer 2.9%
- Audemars Piguet Soccer Lional Messi 2.5%
11 TAG Heuer Tennis Maria Sharapova 1.9%
- Ebel Modeling Gisele Bundchen 1.8%
- Chopard Cinema/TV Preity Zinta 1.7%
23 Omega Cinema/TV Zhang Ziyi 1.6%
- Hublot Athletism Usain Bolt 1.6%
14 = Omega Modeling Cindy Crawford 1.6%
1 ] Omega Swimming Michael Phelps 1.5%
8 ] Omega Cinema/TV Daniel Craig 1.5%

» Tiger Woods remains the most popular brand ambassador worldwide (16.2%).

» Hublot reinforced its brand ambassador strategy in 2010 and now holds the 3rd rank, thanks to
the Chinese national hero and worldwide renowned actor Jet Li (6.6%).

* Audemars Piguet, Ebel and Chopard make their entrance in the Top 15, mostly thanks to the
high notoriety of their ambassadors in the BRIC markets.

© IC-Agency, 2011. All rights reserved
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2010 marked the year of Facebook

Brand Engagement on Facebook
Number of Fans (Mar. 2011) - Engagement rate (Oct. 2010 - Mar 2011) © IC-Agency 2011
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» 1’500°000 watch aficionados are now connected to luxury watch brands on Facebook.

* Hublot lost its 15t rank on Facebook to Women’s / Jewelry brand Bulgari and its 250’000 fans.
» The most popular and engaging watch brands (*) on Facebook are Bulgari and TAG Heuer.

* Rolex and Patek Philippe are the only brands without an official presence on Facebook.

(*) See slide 20 for an explanation related to the calculation of brand engagement on Facebook

© IC-Agency, 2011. All rights reserved
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Other key findings

Clientele’s preferences towards luxury watchmaking

In the BRIC markets, India and China show strong demand for price-related searches (resp. 5% and 7%), Brazil for
replica (6.5%) and Russia for distribution (2.4%). Clientele in Western markets remains the most “connoisseur”, with a
higher share of model-related searches - ranging from 14% to 22%.

Brands’ exposure per market

Omega’s performance is clearly led by China (20%), while Rolex reinforces its solid footing in Europe (41%) and in the
U.S. (38%). The weight of China for Vacheron Constantin (39%), IWC (32%) and Patek Philippe (27%) largely exceeds
the Haute Horlogerie average (25%). Piaget is ahead of its category counterparts in the race for China, with 31% of
searches coming from the Middle Kingdom. 3 out of 4 searches for Swatch Group brands Longines and Rado emanate
from BRIC markets.

Classic, well-established and middle price range models are the most in demand
The position of Omega Seamaster as the most in demand watch model worldwide is confirmed for the third consecutive
year, while Rolex Submariner and Daytona jumped one rank to hold 2" and 3 positions respectively.

Increase of replica searches in U.S.A, Brazil and Italy
Globally, demand for replica represents 4.5% of the total searches in the study. American, Brazilian and Italian clientele
show the highest interest for counterfeit, with a share of replica-related searches hovering around 6.5%.

Youtube becomes the #1 source for online watch reviews
Product reviews capture 58% of the total views, representing an increase of +5 percentage points compared to last year
results. The most popular brands are Hublot, Rolex, Breitling and Omega.

© IC-Agency, 2011. All rights reserved
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Clientele’s preferences towards luxury watchmaking

Search Intentions by Market
January to December 2010 © IC-Agency 2011
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* Clientele in Western markets remain the most “connoisseur”, with a higher share of model-
related searches for U.S.A and European countries - ranging from 14% to 22%.

* In BRIC markets, India and China show strong demand for price-related searches (resp. 5%
and 7%), Brazil for replica (6.5%) and Russia for distribution (2.4%).

© IC-Agency, 2011. All rights reserved
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Brands’ exposure per market —- PRESTIGE

Weighting of Global Markets in Brand Searches for "Prestige”
January to December 2010 © IC-Agency 2011
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* Omega’s performance is clearly led by China (20%), while Rolex reinforces its solid footing in
Europe (41%) and in the U.S. (38%).

* Breitling has the highest proportion of searches coming from US and German markets — resp.
42% and 19% - but the lowest share of searches from the BRIC (10%).

* Proportionally, TAG Heuer shows the most balanced spread over all analyzed countries.

* Hublot stands out with the strongest showing in France (22%), almost three times the size of
its category counterparts.

© IC-Agency, 2011. All rights reserved



@ IC-Agency

Your 6th sense online Exclusive analysis for your strategic marketing

Brands’ exposure per market - HAUTE HORLOGERIE

Weighting of Global Markets in Brand Searches for Haute Horlogerie
January to December 2010 © IC-Agency 2011
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» The weight of China for Vacheron Constantin (39%), IWC (32%) and Patek Philippe
(27%) largely exceeds the Haute Horlogerie average (25%). For Vacheron Constantin,
61% of the demand comes from BRIC markets — the highest share in the study.
* In Europe, France is now the #1 market for most Haute Horlogerie brands, showing high
demand figures for Jaeger-LeCoultre (17%), Breguet (17%) and Zenith (12%).

© IC-Agency, 2011. All rights reserved
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Brands’ exposure per market - WOMEN’S / JEWELRY
Weighting of Global Markets in Brand Searches for "Women's/Jewelry"

January to December 2010 © IC-Agency 2011
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* Piaget is ahead of its category counterparts in the race for China, with 31% of searches
coming from the Middle Kingdom.
 Cartier and Chopard show similar global demand breakdown, except in Russia where
Chopard attracts relatively more searches (9%).
* China (19%) now surpasses lItaly (18%) as the country where demand Bulgari is the
strongest.

© IC-Agency, 2011. All rights reserved
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Brands’ exposure per market — HHGH RANGE
Weighting of Global Markets in Brand Searches for "High Range"

January to December 2010 © IC-Agency 2011
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« 3 out of 4 searches for Swatch Group brands Longines and Rado emanate from BRIC
markets.

* For Longines, China represents an overwhelming 62% of the global demand — the highest
share of searches from China amongst all brands.

* Rado shows highest shares of demand from Russia (9%) and India (7%).

* US remains the #1 market for Baume & Mercier, Ebel and Raymond Weil.

© IC-Agency, 2011. All rights reserved
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Increase of replica searches in U.S.A, Brazil and Italy

Replica Searches Sensitivity - Market Index « Globally demand for  replica
January to December 2010 © IC-Agency 2011 !

represents 4.5% of the total searches

- in the study.

« American, Brazilian and Italian
clientele show the highest interest for
counterfeit, with a share of replica-
related searches surpassing the study
Brazil - average (4.5%) by 2 percentage points

(see opposite chart).

» The US market still dominates worldwide replica searches (47.5%), followed by
United Kingdom (11.2%) and China (9.3%).

« Within all ten studied markets, counterfeited Rolex, Breitling and Patek
Philippe are by far the most avidly searched products, representing respectively
8.7%, 8.4% and 5.6% of all searches related to each brand.

© IC-Agency, 2011. All rights reserved
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Classic, timeless and mid-range models stay the most in demand

Global Top 20 Most Searched Models
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» Omega Seamaster first position is confirmed for 3 years in a row, while Rolex Submariner and
Daytona jumped one rank to hold 2" and 39 positions respectively.

» TAG Heuer holds only one model in the Top 15 — Carrera — compared to 3 models last year.

« 2 new entries: Rolex’s Oyster Perpetual (8") and Rado’s Jubile (15™), thanks to strong
demand in China and India.

© IC-Agency, 2011. All rights reserved
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Youtube becomes the #1 source for online watch reviews

Top 30 Viral Watch Brands Videos

. Brand
Breitling
Rolex
Hublot
Blancpain
IWC
Girard-Perregaux
TAG Heuer
IWC
Audemars Piguet
10 TAG Heuer
11 Patek Philippe
12 Breitling
13 IWC
14 Omega
15 Franck Muller
16 TAG Heuer
17 Longines
18 Jaeger-LeCoultre
19 Patek Philippe
20 Girard-Perregaux
21 Franck Muller
22 Franck Muller
23 Bulgari

Do~ oWk = m

24 Vacheron Constantin Vacheron Constantin Collection 2007 - Les Masques

25 Rolex
26 Hublot
27 Breitling
28 Longines
29 Ralex

30 Vacheron Constantin Vacheron Constantin

Title
Breitling Mavitimer Datora Watch Review Video
How Your Rolex Was Made 191345
Limited Editions Part 4 - Generation Tourbillon 41743
HD: RACE 3 @ Lamborghini BlancPain Super Trofeo /f Adria 39735
IWC Skeleton Portuguese Minute Repeater 208644
GP Tourbillon 68573
Tag Heuer Movement 111622
WC Portuguese Chrono Review 69816
Audemars Piguet Tourbillon Minute Repeater Chronograph 159495
TAG Heuer Grand Carrera 138248
Patek Philippe - Birth of a Legend 225866
Breitling Blackbird Watch Video Review 115837
IWC Big Pilot's Watch / Grosse Fliegeruhr (Ref. 5004) 57775
Omega Seamaster Automatic Watch Review 305648
Frank Muller Crazy Hour 50404
TAG Heuer Monaco V4 97782
The Longines Master Collection 42048
jaeger lecoultre gyrotourbillon 327608
Fifth place in the Antiques Roadshow Top Ten ltems 108565
jackpot, Girard Perregaux 76037
Drake gettin his if and Co. Watch game up from Ben 94180
Crazy Hours Jump 64186
BVLGARI 66306
39048
117314
790740
80413
247388
456930

View Count (Feb. 2011)
108487

Rolex Yachtmaster

Jet Man

Breitling B-1 Watch Review
Aishwarya Rai's Favorite Word
Rolex GMT Master Il Review

45038

Y-to-Y inC
118.9%
116.2%
924%
85.6%
82.7%
78.5%
76.9%
73.5%
70.8%
67.7%
67.6%
66.8%
64.9%
62.3%
62.1%
61.6%
59.6%
57.1%
556.5%
85b.1%
5a4.2%
53.2%
49.2%
45.0%
40.1%
38.8%
37.2%
37.1%
34.1%

. Origin
Fan
orporate
orporate
Event
Fan

Fan
orporate
Fan

Fan
orporate
orporate
Fan

Fan

Fan

Fan
orporate
orporate
Fan
Event
Fan

Fan

Fan
orporate
mmercial
Fan

Content
Maodel
Brand
Model
Brand
Model
Model
Brand
Model
Model
Model
Brand
Maodel
Model
Maodel
Nodel
Maodel
Nodel
Maodel
Nodel
Madel
Model
Madel
Brand
Model
Nodel

Event Ambassador

Fan

Madel

Fan Ambassador

Fan

33.0%

Fan

Model
Nodel

© IC-Agency, 2011. All rights reserved

* The most popular brands on
Youtube are Hublot, Rolex,
Breitling and Omega, gathering
respectively 12%, 12%, 10% and
9% of total video views.

* User generated content
captures 44% of the most viewed
videos related to watchmaking
brands.

* Product reviews, which
compose most of the videos
categorized as "Model” capture
58% of the total views,
representing an increase of +5
percentage points compared to
last year results.
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What makes the WorldWatchReport unique

Online Market Studies from

Traditional Market Studies
IC-Agency

Elements measured a r e atways
representative of the exact Focuses on real consumer intentions
preoccupations of those surveyed

Responses are influenced through

o Spontaneous responses
the method of questionning P P

Ego biases are unavoidable Anonymity removes ego biases

The panel is predefinied. Its The panel is naturally defined and
composition may not be focuses on the intentions displayed
representative by those surveyed

Relatively high costs for varying Limited costs for real-time
results responses

© IC-Agency, 2011. All rights reserved
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Methodology

Search Queries
Extracted from search engines, the search queries collected in the WorldWatchReport encompass a large semantic
field related to the brands and include synonyms, plurals and misspellings.

Languages
Portions of these search queries are in English whereas some are translated from each key market language:
Portuguese, Hindi, Russian, simplified Chinese, Japanese, English, French, Italian and German.

Search Engines
Based on Google as well as Yandex in Russia and Baidu in China — the WorldWatchReport covers an average of

85% search market share globally.

Data Collection and Analysis

Public and professional tools are used to automate search volume collection, thanks to IC-Agency’s strong
partnerships with search engines. Once collected, this data is filtered, analyzed and translated into 10 intentions
(brands, models, replicas, etc.) using exclusive IC-Agency technology.

Harmonization
As multi-products brands, such as Cartier, Chopard or Bulgari, may generate significantly more search volume than
watch-only brands, data is harmonized to identify watch-only demand and exclude demand for other products (for

ex. “cartier jewelry”, “tag heuer mobile phone”, etc.). Similar corrections have been made for brands whose names
could be mingled with other products, such as Montblanc, Omega and Zenith.

Facebook engagement rate

The engagement rate is a qualitative indicator measuring the level of interactivity between a brand and its
community on Facebook. Its calculation is based on the average number of feedback (“Likes” and “Comments”) per
individual post published by the brand (“Status Updates”), divided by the number of Fans on date of publication.

© IC-Agency, 2011. All rights reserved
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About IC-Agency

Created in 2000, IC-Agency is a leader in Luxury Digital-Marketing. Based in Europe
(Switzerland), IC-Agency provides its clients with services such as analysis, promotion,
optimization and protection of their brands, products and services online.

Among IC-Agency's clients are many independent luxury brands, as well as brands
belonging to groups such as Swatch, Richemont and LVMH. The company was recently
awarded at the Prix Stratégies Luxe 2010 in Paris.

Contact

 Florent Bondoux, Strategy & Intelligence Business Unit Manager
, +41 79 274 0840

 David Sadigh, Founder & CEO
, +41 79 615 3030

IC-Agency ) .

7 Ave Krieg http://www.ic-agency.com
CH-1208 Geneva www.worldwatchreport.com
T.+ 4122702 07 60 info@worldwatchreport.com
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